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EBOJIIOLIA HAPTHEPCBKOT' O (A®IJIIATHOT'O) MAPKETHHI'Y:
BIIJIUB IHTEPHET-TEXHOJIOTTA HA PO3BUTOK IHCTPYMEHTIB I CTPATETTI

EVOLUTION OF AFFILIATE MARKETING:
THE IMPACT OF INTERNET TECHNOLOGIES
ON THE DEVELOPMENT OF TOOLS AND STRATEGIES

Po3BuTok IHTEpHETY BiIKpUB OE3MEXKHI MOXIIMBOCTI JUTsl pealtizailii mapTHEPChKUX MPOrpam, epeTBOPUBIIH
e HampsM Ha MOTY)KHUN MapKeTWHTOBHH iHCTPYMEHT. 3aBISKN I00ATEHOMY OXOIUICHHIO, MUTTEBOMY HOCTYILY
JI0 ayJIUTOpii Ta IMUPOKOMY CHEKTpy NU(POBUX IHCTPYMEHTIB, MApTHEPChKUH (adimiaTHUI) MApKETUHT CTaB JI0-
CTYIIHUM SIK JIJISI BEJIMKUX KOPIOpALii, TaK i ayst Masoro 0i3Hecy. OmHUM 13 HailepeKTUBHILINX METO/IB 3aIyICHHS
HOBHUX KJIIEHTIB 1 3017BIICHHS MPOJaXiB € adiniaTHUH MapkeTHHT. L{s Monens crmiBmpalli 103Bojsie Oi3HECY BUKO-
PHUCTOBYBATH MOTEHINIA] MapTHEPIB — OJI0TEPiB, BIACHUKIB CAalTIB, iH(IIOCHCEPIB Ta HIIMX MU(PPOBUX areHTIB —
JUISL peKJIaMH CBOIX MPOAYKTIB B OOMiIH Ha KOMICiiiHYy BHHAropoay. Y CTaTTi IpOaHai30BaHO €BOJIOLIO adimiaT-
HOTO MapKeTHHTY uepe3 MPU3My PO3BUTKY IHTEPHET-TEXHOJOTIH, BUAIICHO YOTHPH KIIIOYOBI €TAIM: «IIepiof 3a-
PODKEHHS», «IepioJ] PO3BUTKY», «1epioa Audepenianii» ta «cydacHui nepioa». Po3nissHyTo BIUIMB HU(BPOBUX
iHHOBaIi#, Takux sk SEO, comianbHi Mepexi, aBTomarn3oBani CRM-cucremu, OI0KUEHH 1 ITyYHUH IHTEICKT, Ha
TpaHC(bopMaLqu agiTiaTHOTO MapKeTHHTY. BU3Ha4eHO, 110 iHTeTrpallisi HOBITHIX TEXHOJIOTIH MO3BOJISE MiIBHITATH
IPO30PiCTh, €(HEeKTUBHICTH i MACIITAOOBAHICT MapTHEPCHKHX TMPOTPaM, ajie PasoM 3 IUM I0CTAI0Th BUKIHKH, TaKi
SIK [IIAXPaiCTBO, MEPEHACHICHHS PUHKY I TEXHOJIOTiYHA 3aJIeKHICTh. [IporHO3y€eThCS oAb PO3BUTOK TaTy3i
saBasiku Web 3.0, 6G 1 VR/AR.

Kiro4oBi cjioBa: mapTHepCHKHUI MApKETHHT, adiiaTHUH MapKeTHHT, iHpIII0eH e, adiiat, iIHTepHeT, INTYIHUH
IHTEJIEKT, OJIOKUYECHH.

The development of the Internet has become a decisive factor in transforming many business areas, including
marketing. Affiliate marketing, as one of the most flexible and effective tools, has achieved a global scale and is now
accessible to both large corporations and small businesses. This collaboration model enables companies to attract
partners — bloggers, website owners, influencers, and other digital agents — to promote their products and services in
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exchange for commission-based rewards. As a result, affiliate marketing has become a powerful method for increas-
ing sales, attracting new customers, and enhancing brand awareness. This article explores the evolution of affiliate
marketing through the lens of Internet technology advancements. Four key stages are identified: the "Emergence
Period" (1994-2000), characterized by the use of banner ads, basic tracking systems, and email; the "Development
Period" (2000-2010), marked by the adoption of SEO, PPC, social media, and the first affiliate platforms; the "Dif-
ferentiation Period" (2010-2020), where influencers, mobile apps, and video content played pivotal roles; and the
"Modern Period" (2020—present), defined by the integration of artificial intelligence, blockchain, programmatic
advertising, and innovative technologies. The article analyzes the impact of contemporary digital tools, including
automated CRM systems, multichannel tracking, and personalized content, on the effectiveness and scalability of
affiliate marketing. These technologies enhance the transparency of affiliate programs and enable both companies
and affiliates to maximize their collaboration outcomes. However, the industry faces significant challenges, includ-
ing fraud, market oversaturation, technological dependence, and data privacy issues. It is forecasted that the future
of affiliate marketing will involve even deeper integration of innovative technologies. Blockchain will enhance
transparency and protect partnerships, while artificial intelligence will optimize advertising campaigns and facilitate
the creation of personalized content. Tools like Web 3.0 and 6G will open new opportunities for VR/AR integration,
enabling companies to engage with audiences on a qualitatively new level. The industry's success will depend on
its ability to adapt to new challenges, develop transparent collaboration models, and adopt innovative formats for

customer engagement.

Keywords: affiliate marketing, partnership marketing, influencer, affiliate, Internet, artificial intelligence,

blockchain.

IMocTanoBka mpo6aemu. CbOTOTHINIHIA IHPPOBHIA
CBIT BIJIKpHMB O€3INpelLeeHTHI MOXKIMBOCTI sl Oi3Hecy
3aBmsikd  [HTepHeTy. OnHMM i3 HANNEPCIEKTUBHIIIAX
IHCTPYMEHTIB TIPOCYBaHHS TOBApiB 1 IOCIYT € MapTHEp-
cekuid (adimiaTHumit) MapkeruHr. Llei minxixn mo3Bossie
KOMIIaHIsIM CITiBIIPAIFOBATH 3 MAPTHEPAMH, SIKi OTPHMYIOTh
BHUHArOpOIy 3a 3aJIydeHHs KIIIEHTIB. [HTepHET Halae IbOMY
npolecy miodanbHUi MacmTad, poOssiun MapTHEPChKUI
MapKEeTHHT JIOCTYIHHUM SIK JUIsl BEJIMKHUX KOPIIOpalii, Tak
1 Ul MaJIUX TMANPHEMCTB. 3aBASKA BUKOPUCTAHHIO (-
POBUX TEXHOJIOTIH, II€fl METO/ CTaB HE JINIIE OIS PHUM,
aye i BUCOKOS(EKTHBHIAM JIJIS TOCSTHEHHS Oi3HEC-ITUTeH.

[omepenHi moCHiHKEHHS MATBEPIKYIOTh, IO TapT-
HEPCHKUI MapKETUHT Yyepe3 [HTEpHET Mae BUCOKUI IOTEH-
miay st 301IbIICHHS MPOJAXKIB 1 3aJydeHHS KIIEHTIB.
3rigHo 3 nanumu Statista, y 2023 poui mioGaiibHI BUTpaTn
Ha MapTHEPCHKUIl MapKeTUHT nepeBrid $12 Mijpspais,
0 CBIIYUTH MPO 3POCTAOYHNA iHTEpPEC M0 IOTO IHCTPY-
menTy. Jocmimkenns Forrester Research moka3yrots, mo
KOMIIaHii, SIKi aKTUBHO BHMKOPHCTOBYIOTH MapTHEPCHKHUI
MapKeTHHI, OTPUMYIOTb Y cepeiHboMy 15% cBOiX 10X0/iB
came 3aBJISIKH L[bOMY KaHaIy.

OnHak JOCHIKEHHS TaKOX BUCBITIIOIOTH BUKIIWKH:
mpobieMa mraxpaiicTBa, HEOOXiTHICTD y CIEIliali30BaHUX
3HAHHAX, a TaKOX 3AJIEKHICTH BiJl alTOPUTMIB COIlialb-
HUX Mepex 1 NoIykoBuX cucteM. Hampuknan, pobora
PerformanceIN gemonctpye, 1o Oiibiie 30% MapkeToso-
TiB CTHKAIOTHCS 3 NMPOOIEMOI0 HEJOBIpH 10 TPEKIHTOBUX
rutatopm, 1Mo MOXKe 3HIDKYBAaTH €(DeKTHBHICTD ITapTHEp-
chKuX mporpam [1; 2].

Ha ocHOBI mMX mOCIHIIKEHb, CTATTS 30CEPEIUTHCS Ha
NPaKTUYHUX MIAX0aX, sIKI J03BOJISIIOTh KOMIAHISIM MaK-
CHMaJIbHO e(DeKTHBHO BUKOPHCTOBYBATH MOTeHIial [HTep-
HEeTy, JIOJIAlouM icHyI04i Oap’epu Ta 3a0e3nedyroun cTiiike
3pOCTaHHSI.

AHaJi3 0cTaHHIX J0cTiTKeHb Ta myOaikamiii. [TapT-
Hepchbkui (adimiaTHUI) MapKeTHHT € TPEIMETOM TOCITi-
JUKCHb 0araThOX HAyKOBIIIB Ta NPAKTHKIB y cdepi map-
ketuHry. Cepel TPOBIJHUX JOCIIIHHKIB, SIKi 3poOWIIN
3HQUHUH BHECOK y BHBUYCHHS IIbOTO HAMPSIMKY, MOXKHa
punumta [xonarana JI. addi [3], B poboTax sKoro
BH3HAYAETHCS BIUIUB a(piJliaTHOTO MapKETHHTY Ha EJIEKTPO-

HHY KOMEPIIif0o Ta Horo e(eKTHBHICT K MapKETHHTOBOTO
iHCTpyMeHTY. JlocmikeHHs cTpaTeridyHuX actekTiB adii-
aTHOTO MapKEeTUHTY Ta Horo poib y 1udpoBiii ekoHOMIL
npucssyeHi podorn llredana onpmmviara [4]. B cBoro
ugepry, Hdesinx C. EBanc [5] BHBYaB €KOHOMIYHI MOAEi
OHJIAH-PEKIIaMH, BKIIIOYAIOUN MapTHEPCHKUH MAapKETHHT,
Ta iX BIJIMB Ha Oi3Hec.

Himenpkuit gocmigauk E.P. Baiic [6] nuisixom 3acrto-
CYBaHHS IEPBUHHKX Ta BTOPUHHUX METOIB JIOCIIHDKESHHS
JIOBIB B&KJIMBICTh Ta (DaKTOpW YCIIXy BIPOBAHKCHHS
cTparerii aigiaTHOr0 MapKETHHTY B JTisUTBHICTh Cy4acHUX
KOMITaHiH.

[eitB Yaddi € aBTOpOM YHCICHHUX MTPallb 3 TH(HPOBOTO
MapKeTHHTY, Jie BiH po3misiiae adimiaTHUH MapKEeTHHT SIK
KJIFOUOBHI KOMITOHEGHT OHJaiH-cTpareriii. Cbro3zeH boc-
BelT [7] MOCHIKYE EBOJIOIIID pedepanibHOTO MapKe-
THHTY Ta Horo Tpancdopmariito B adisliaTHIHA MapKETHHT.

B VkpaiHi gociiKeHHSIM B rary3i mapTHepCchKoro (adi-
JaTHOTO) MapKETHHTY MPUCBSUEH]I poOOTH TaKUX HAyKOB-
1iB, sik O.B. Bunorpanosoi, H.I. JIpokinoi Ta B.I'. Jlapuyk
[8]. Y cBoiii crarti «IlepcrniekTiBH MapTHEPCHKOTO OHJIANH
MapKeTUHTY JUIsl YKPaTHCHKUX MIAIPUEMCTBY» aBTOPH PO3-
IVISIIAF0Th XapaKTePUCTUKH TAPTHEPCHKOTO MapKETHHTY Ta
MIEPCIIEKTHUBH HOTO PO3BUTKY Ha YKPAiHCHKOMY EJIEKTpPO-
HHOMY PHHKY.

B cBoto uepry, Haranist Llubko [9] y crarti «CyuacHi
IHCTPYMEHTH IIaPTHEPCHKOTO MApPKETHHTY Ha pUHKY B2B»
JOCITIKY€E CydacHi IHCTPYMEHTH, sIKi JOTIOMAararoTh ITiJi-
BUIIUTH YCHIX MapKETHMHIOBOTO MapTHEPCTBA, CHHpPAro-
YUCh HA JTOCBIJI IPOBIAHUX YKPAiHCHKUX MATIPHEMCTB.

€. Kpukascekuit Ta H. Uyxpait [10] y cBoix mparpix
BUUIAIOTH MaKpO- Ta MIKPOIIIXOAH 10 CErMCHTYBaHHS
MIPOMHCIIOBOIO PHHKY Ha 3acafax MapKEeTHUHIY MapTHep-
CBKHMX B3a€MOBIJHOCHH.

He nuBnsunch Ha BENWKY KUIBKICTH HayKOBHX Ipallh
3 IWTaHb MAPTHEPCHKOTO MApKETHHTY, JI0CI iCHye HH3Ka
HEBHUpIIIEHnX mpobmeM, a came, AK ToTeHmian [HTEp-
HEeTy MOXE Kap/IMHAJIbHO 3MIHUTH adiiaTHUH MapKeTHHT,
poOIstuK #oro OLIBII HOCTYITHUM, €()EKTHUBHIM Ta MacCIl-
taboBaHuM. Came 3aBISKH IIOOAIEHOMY OXOIIJICHHIO,
BUKOPUCTAHHIO I1HHOBAIIMHUX IHCTPYMEHTIB Ta HOBHUX
(hopmariB B3aemonii, [HTepHET MOXKe HaTaTH MOMIIUBOCTI
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KOMIaHisiM 1 adijiaraM CTBOpIOBAaTH YyHiKaibHI Oi3Hec-
Mozeri. OJHaK Ul TOBHOLIIHHOTO BUKOPUCTAHHS IbOTO
MTOTEHITiaTy TTOTPIOHO JOTAaTH BUKIHMKH, ITOB’sI3aHi 3 IIax-
paiicTBOM, KOHKYPCHIIIEIO Ta 3aJISKHICTIO BiJl TEXHOJO-
riii. [HTepHeT He TITLKY BiIKPUBA€E HOBI TOPU30HTH, ajie U
3MYyIIy€ KOMIaHii Ta adisiariB MocTiiHO BAOCKOHAIIOBATH
CBOI cTpaTerii.

@ opMy.TIOBAaHHS 3aBIAHHS A0CTiKeHHA. MeTa i€l
CTaTTi — MOCIHIAWTH, SK PO3BHTOK IHTEPHET-TEXHOJIOTIH
BIUTMHYB Ha CBOJIOLIIO0 1HCTPYMEHTIB 1 cTpareriii adimi-
aTHOTO MapKETUHTY, a TAKOXK BUSBUTHU IIEPCHEKTUBH, KIIIO-
YOBI BUKJIMKH ¥ HUISIXH 1X TOJMOJAHHS ISl MOAAJIBLIOTO
PO3BHTKY IIi€i rarysi.

BukJjian ocHOBHOTO MaTepiany pociaimkeHns. Adiri-
aTHUH MapKeTHHT Ma€ IIHOOKI iICTOPUYHI KOPEeHi Ta iCHy€E y
pizHuX GopMax mpoTAroM cToNiTh. Moro cyTricTs monsrae
B 3QJTyY€HHI HOBUX KJII€HTIB 32 JOIIOMOTOI0 PEKOMEH/IaIliH,
SIKl HA/IAF0Th 3aI0BOJICH] CIIOYKUBAY1 YK APTHEPH. Y JOiH-
TEpHETHY eIoXy LeH Mi/IXiJl 4acTo peai3oByBaBCs uepes
0COOMCTI KOHTAaKTH, HETBOPKIHTOBI 3axoan Ta (i3sMuHHN
oOMiH iHpopMmariero. Hampukiian, Oi3sHeCMEHH OOMiHFO-
BaJINCS BI3UTHUMHU KapTKaMH Ta HAJaBaJM OAWH OIHOMY
peKoMeHaNii, CIOAIBalOYNCh, 10 I MPHU3BEIe A0 yKIa-
JICHHS YrOAM YW 3AIHCHEHHS MOKYNKH. Taka CIiBIparis
OasyBajiacsi Ha MPUHIMII B3aeMHOCTI: «Bu nonomoskere
MCHI 3HAWTH KIII€HTA, a sl JOTOMOXKY Bam» [11].

[Ipote adimiaTHUIT MapKETHHT y Ti YacH MaB CYTT€Bi
oomexxeHHs. OfHIEI 3 TONOBHHX TpoOiem Oyma Bif-
CYTHICTh HAAIMHUX METOMIB BiICTE)KCHHS €(PEeKTHBHOCTI
pexomenaarii. [lignpuemini 9acTo misjid HaBMaHHS, HE
3HAIOYM, YW IXHI BI3UTHI KapTKW ab0 KOHTAKTH CIIpaBji
CIIPUYMHSIOTH OakaHi pe3yibTard. HeMoXIIMBICTh TOUHO
BH3HAYMUTH JDKEPEIIO KOHBEPCii, Yac MOKYIIKY Y1 1HIII KITFO-
YOBI METPHKHU CTBOPIOBAJIa PH3UK HEC(PEKTHBHOTO BHKO-
PHCTaHHS PECYpCiB.

3 pO3BHUTKOM LU(POBUX TEXHOJIOTIH Ta MOIIUPEHHIM
IHTEpHETY CUTYallisl KapANHAJIBHO 3MiHMIacs. BusHaunmo
OCHOBHI €TaIy eBOMIOMIT apiliaTHOTO MapKETHHTY 4epe3
3MiHYy iIHTEPHET-TEXHOIOT1H.

I eram — «mepion 3apomxeHs» (1994-2000 pp.)

VYV mel mepion adimiaTHUNA MapKETHHT 31e01TbIIOTOo
0a3yBaBCsi HA BMKOPHCTaHHI OaHEpHOI peKiiaMH Ta Tpe-
KIHTY KJIIKIB 32 JOIIOMOT'OI0 OCHOBHHUX cookies, sIKi 103BO-
JSUM ieHTH(]IKYBaTH JDKEPENIo Mepexony Ta OO0YHCINTH
KOMICIIO JJIS ITapTHEPA.

LikaBuM € Te 110, IO came MOHEPOM Y IIiif cdepi cTaB
iHTepHeT-cepBic Amazon, 3amyCTHBINK CBOIO adimiaTHY
nporpamy y 1996 pomi. Ll mporpama mo3Bossuia mapt-
HepaMm OTPHUMYBAaTH BHHAropojy 3a KO)KHOTO KJII€HTa, 10
3IIMCHUB TMOKYIKY 4epe3 iXHE MapTHEPChKE MMOCHIIAHHS.
s Momenp crana mpUKIamoM A OaraTboX KOMITaHIH i
Jlaia TOIITOBX PO3BUTKY BCi€l rammys3i.

OpHuM i3 mepimnx i Haifle(peKTUBHIMINX IHCTPYMEHTIB
napTHepiB crajia e-mail po3cuiika, sika J03BOJISIIA 1OCS-
raTi LiJbOBOI ayANUTOpii, PEKIaMyIOud TPOAYKTH KOM-
MaHid 3a JOIOMOTOI0 IEePCOHAII30BAaHUX ITOBIIOMIICHD.
Takox y 1ieii mepios BeO-caliTH CTar0Th TOJIOBHUMH ITIAT-
¢opmamu mns maptHepiB. BoHm ciyryBamm ManimaH4m-
KaMU JUI PO3MIIICHHS PEKIaMU Ta 3aly4eHHS KITI€HTIB.
OnHaK MOXKJIMBOCTI aHAIIITHKN OyJaM OOMEXeHi, OCKIIbKU
CKJIQJIHI TPEKiHIOBI CHCTEMH IIe He OyiIM JAOCTYITHUMH.
Ha mexi 1990-x pokiB moyany 3’sIBISTUCS MPOCTI IJIaT-
¢dopMu JUId YIpaBIiHHS HapTHEPCHKHUMHU IIPOrpaMaMH,
taki sk Commission Junction (3acHoBana y 1998 pori).

Bonu cripocTrim B3a€MOJIit0 MiXk KOMIIaHISIMH Ta TapTHe-
paMu, aBTOMaTH3yBaBIIM OCHOBHI IPOLIECH, TaKi SIK pee-
CTpaIlisl KJTIKiB 1 BUIUTaTa KOMICIH.

Ha Toif wac y cBoiii mpami mix Ha3Bowo «Affiliate
marketing: The evolution of referral marketing in
e-commerce» Crrozen boceemn (2001) mimkpectoBana,
110 adiliaTHIH MapKETHHT BUHHUK SIK €BOJIOLIS pedepaib-
HOro MapkeTwHry [7]. Ha mpomy eTami BiIHOCHHU MiX
mapTHepaMH Ta KOMIIaHisMu Oyrmu 31e0iTbIioro Hedop-
MaJbHUMH, 1 BIJCYTHICTh TEXHOJOTIH aBTOMAaTH3AamMii
oOMexyBasia MacIITabl TaKUX MPOTPaM.

II eram — «mepiox po3Butky» (20002010 pp.)

VY neit nepion adinmiaTHUI MapKETHHT OTPUMAB 3HAYHUH
TIOIITOBX Y PO3BUTKY 3aBASKH BIOCKOHAJICHHIO IHTEPHET-
TEXHOJIOTI Ta TOSBI CHEMiali30BaHUX IUIATPOPM, IO
CIPOCTHIIN TIPOIIECH B3a€MOil MK KOMITaHIIMHU Ta TapT-
Hepamu. OCHOBHUMH XapaKTEPHCTHKAMH LBOTO ETaIly
CTaJIM IIEHTpAJi3allisi, PO3BUTOK AaHAJIITHKH, 3POCTaHHS
poUi ColialIbHUX MEPEeX Ta BIPOBAJDKEHHS HOBUX CTpare-
riif 3amyueHHs Tpadiky.

Jst poro mepiofy XapakTepHHM € IOsiBa MapTHEp-
cpkuX mardopm ta Mepex. Taki cucremu, sk Commission
Junction (CJ) i ShareASale, 3anpononyBanu meHTpantizo-
BaHi I1aThOpMH JJIsl YIPaBIIiHHS IAPTHEPCHKUMH IIPOrpa-
MaMH, 1[0 CHPOCTHIIO POOOTY 3 TPEKIHIOM Ta BUILIATAMH.
Cawme B 11eii nepiox adiyiaTé Moyaau akTHBHO BUKOPUCTO-
ByBaTH nomrykosy ontumizanito (SEO) Ta miatny pexiiamy
(PPC) mns 3amy4yenss Tpadiky.

BrnpoBa[pkeHHST  aHANITUYHHMX CHUCTEM, TaKuX SIK
Google Analytics, 103B0MIO O1TbIIT ¢(hESKTHBHO aHAIII3Y-
BaTH TOBE/IHKY KOpUCTYBadiB. AQutiaTi oTpuMaIn MOX-
JMBICTH aHANI3yBaTH IOBEAIHKY KOPHCTYBadiB, sIKi Iepe-
XOAATh 33 MAPTHEPCHKUMH ITOCHIIAHHSMH; BHMIpPIOBATH
e(heKTUBHICTh KOHKPETHUX KaMITaHiif Ta aJanTyBaTh CTpa-
Terii 11 JOCATHEHHS KPaliX Pe3yJbTaTiB; BiICTEKYBATH
nokaszHukH KkoHBepciit Ta ROI st pisHux mpxepen tpadiky.

HeMOXITHBO HE BIA3HAYHMTH, 3pOCTAHHS POJI COIiaTb-
HHUX Mepex, Takux sk Facebook (2004) i Twitter (2006),
SK1 3aI0YaTKyBallil IHTETPALil0 COiaIbHUX IUardopMm y
a¢imiatanii MapkeTuHT. CoIliasbHI MEpeXi CTalu HOBHM
IHCTPYMEHTOM IS 3aiTy4eHHS KITI€HTIB 3aBISIKH TapreTo-
BaHill pekJiaMi, KOHTEHT-MapKETUHTY Ta NPsMIii B3aeMOIii.

B 11e#i mepion MpoBiTHUMU €KCTIEPTaMHK 3 OHJIAH-Map-
keruHry Dave Chaffey ta P.R. Smith (2008) Gyno mocai-
JDKCHO acleKTH LH(POBOrO MAapKETHHIY, BKIFOYAKOYH
SEO, PPC, xoHTeHT-MapKeTHHT, adiiaTHHl MapKeTHHT 1
coriayibHI Mepexi. BoHU MiaKpecamIyn BaKIUBICTh KOMIT-
JIEKCHOTO TT1JIXO/1y 10 MaPKETHHIOBHUX CTPATET1ii, BUKOPHUC-
TOBYIOUM OHJIaHH-IHCTPYMEHTH JUIsi Makcumizauii egex-
TUBHOCTI Oi3Hecy [11].

I eram — «mepion mudepentmiamii» (2010-2020 pp.)

Le#t mepiom o3HaMeHyBaBCA TIMOOKHMH 3MiHAMHU
y cdepi adimiaTHOr0O MapKeTHHTY, sIKi Oynmu 3yMOBIEHI
IHTEHCHBHUM PO3BUTKOM 1M (POBUX TEXHOJIOTIH, 3pOCTaH-
HSIM MOOUIBHOTO IHTEPHETY Ta MOMYJISIPHICTIO COIliaIbHUX
raropM. AdisiaTHUI MapKeTHHT CTaB OLIBII CKIIAJHUM,
MIEPCOHAI30BaHUM 1 IHTETPOBAHUM Yy IMIOACHHI H(pPOBi
B3a€MOJIi1 KOPHUCTYBAiB.

B 11eif mepiof KIII04OBY poNIb Y PO3BUTKY adisiaTHOTO
MapKEeTHUHTY CTaJId BUTPABATH iHPIIOCHCEPH Y COIliaIbHUX
Mepexax, Takux sk YouTube (2005), Instagram (2010) i
mizHime TikTok (2016), siki cTBOpHIM HOBI MOXJIMBOCTI
JUIsl TapTHEpiB. 3aBIsIKKM JIOBIpi, SKY 1H(IIOCHCEPH Main
cepen CBOEI aymuTOpii, BOHM CTBOPIOBANH TEPCOHAI-
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30BaHUI KOHTEHT 1 aKTHBHO IHTErpyBaJH IapTHEPCHKI
MOCWIIaHHA y cBOI ImyOtikanii, Bijieo uu cTopic. 3'siBuamcs
iHTepaKkTHBHI (HOpMATH pPEKIaMH, TaKi SK BiICOOTIISIH,
po3makyBaHHA TOBapiB (unboxing), pekoMeHIAIii, 10
JO3BOILIO OpeHAaM 3alydaTH ayIuToOpilo Ha HOBOMY
PpiBHI.

31 3poCTaHHSAM MOIMYISIPHOCTI cMapT(OHIB 1 MOOLIb-
HOTO IHTEpHETY, ailiaTy IoYaly IHTETrPyBaTH peKiIamy
B MOOUITBHI TOJaTKW, HANPUKJIAl, yepe3 OaHepu, HATHBHY
pexmamy abo pedepampHi mporpamu. barato OpeHziB
ITOYaJIN BIIPOBAKYBATH MAPTHEPCHKi MPOrpaMu B MOO1ITB-
HHUX JIOJlaTKaX, LI0 3a0e3redyyBajo MIMpIIe OXOIUICHHS
ayauTopii.

B neit nepion 3'siBUIIMCS aBTOMATH30BaH1 IHCTPyMEHTH
JUISL yIpaBIliHHS Kinientamu, Taki sk HubSpot i Salesforce,
SIKI JTO3BOJISUTH Kpallle yIPaBIATH adiliaTHUMHU Tporpa-
MaMH, a BHCOKA IIBHJKICTh IHTEPHETY JO3BOJMIA CTBO-
proBaTh KOHTEHT y (opmarti BiJieo, 10 CTajJ0 OCHOBHUM
PEKJIAaMHUM IHCTPYMEHTOM.

[IpoBigHM CKOHOMICT Ta JOCHITHHUK y Taly3i UQpo-
BHUX PHUHKIB, IDIATDKHAX CHUCTEM, PEKJIaMH Ta IDIaT(hopMm
Evans (2016) 3a3HauaB, 1o aBTOMATH3aIlisS Ta aHATITHKA
CTaJIM HEBIJI'€MHOIO YACTHMHOIO €(EeKTUBHOTO a(isliaTHOTO
MapkeTHHTY. Evans BUBYaB, sIK HOBITHI TEXHOJIOTII, TaKi 5K
aBTOMAaTH3allisl, IITYYHUH THTEIEKT 1 aHaJIITHKa, 3MIHWIN
miaxizn 10 adiniaTHOrO MapKeTHHTY, poOIIsTYn HOro OuTbIn
MacImTaboBaHUM i pe3yasTaTHBHEM. Moro poGora joro-
MOTJIa 3pPO3YyMITH, SK IHCTPYMEHTH YIIPaBIiHHS (HATIpH-
wian, HubSpot, Salesforce) i mmardopmm coriaabHUX
MEpPEX CTAIOTh OCHOBOIO JIJIsl MApTHEPCHKUX Mporpam [5].

IV eran — «cy4acHuii nepiony (2020 — crorossi)

CyvacHuil erarm pO3BUTKY adiiaTHOr0 MapKeTHHTY
XapaKTepU3y€EThCsl BIPOBAPKEHHIM IEPEIOBUX TEXHOJO-
Tilf, TAKUX K ITYYHAN IHTENEKT, OJOKYEeHH, MOOLTEHUI
iaTepHer 5G, mporpammatic advertising Ta aBTOMaTH30-
BaHI aHAIITHYHI TIarGopMu. 3aBIsSKH MM IHHOBALisM
aguTiaTHUNA MapPKETUHT CTA€ OUIBIII IIPO30PUM, KOHTPOJIBO-
BaHMM 1 e()eKTHBHHM.

[osiBa Takoro iHCTpyMeHTa SK IUTYYHHH IHTENEKT
(I11I1), a koukpetHO ChatGPT, mo3Bonma cTBOPIOBATH IIEp-
COHAJII30BaHW# KOHTEHT Jyist adimiariB. 1L Takox cramu
BUKOPUCTOBYBATH JJIsl aHAJI3y BEJIMKHX OOCATIB JaHHX 1
ONTHMIi3alil peKIaMHAX KaMIaHiil. A MosiBa Takoro cep-
Bicy, sik Amazon Attribution, J03BOJMB «TpeKaTn» KOH-
Bepcii 3 pi3HUX mIarhopM i aBTOMAaTU3yBaTH TAPTHEPCHKI
TIPOLIECH.

BuxopucranHs OIOKISHH-TEXHOJIOTIH  3a0e3Meunn
IPO30PICTh y BIIHOCHHAX MK OpeHmaMu Ta adimiaTamu.
Beci Tpan3axiii 3apa3 30epiratoTbCs y HE3MIHHOMY PEeCTpi,
110 JT03BOJISIE YHUKHYTH IIaXpaicTBa. ABTOMaTHYHE BUKO-
HaHHS YMOB NapPTHEPCHKHUX YrOJ Ha OCHOBI ONIOKYCHH-TEX-
HOJIOT1# MiHIMi3y€e anIMiHICTpaTHBHI BUTPATH.

Mo0inpHu# iHTepHET 1 5G MPUCKOPUITU PO3BUTOK iHTE-
rpauii adiziaTHOro MapkeTHHry B MOOUIbHI IIaTGOPMHU.
3pocTranHs programmatic advertising J103BOJWIO aBTO-
MaTu3yBaTH 3aKkymiBimo pexinamu. CydacHi iHCTpyMEHTH
JI03BOJIMIT ABTOMATU3YBATH HPOLECH BiJICTEKEHHS PEKO-
MEH/Ialliff, TIPOBECTH aHaJi3 IpKepen Tpadiky Ta UiTKO
BUMIPIOBATH  €(QEKTUBHICTH KOXKHOTO  pedepaabHOro
KaHajly. 3aBAsKd [IbOMY adiliaTHUHA MapKEeTHHI TIEpEeTBO-
PHBCSI 3 HEIIPOTHO30BAHOI CTpaTerii Ha OHY 3 HAHOUIBII
MIPO30PUX 1 KOHTPOJIBLOBAHUX MAPKETUHIOBHX MOJICIICH.

Croromui mudposi miarhopmu 3a0e3MeuyioTh MOX-
JMUBICTh HAJaBaTH YHIKaNbHI pedepanbHi MOCHIAHHSA,

IHTErpyBaT iX y COIiajbHI MEpexi, eNEKTPOHHY MOMITY
4K OJIOTH, a TAKO)K BUKOPHCTOBYBATH CHCTEMH aHAIITHKA
JUISl MOHITOPHHTY pe3yJIbTaTiB y peajJbHOMY 4aci. 3aBIsKu
IIbOMY TPHHIUI «OOMiHYy I[IHHOCTSMI» OTPHMAaB HOBHH
piBeHb €(DeKTHBHOCTI, JO3BOJSIOUA KOMITAHISIM 1 TTapTHE-
paM jgocsiraté OUIbII BHCOKHMX ITOKAa3HUKIB KOHBepCii Ta
JIOBipH 3 OOKY CIIOKHBAYiB.

OTxe, eBoiromis adiniaTHOrO MapKeTHUHTY JIEMOH-
CTpYE, K TPAAULIHHI METOIH B3aEMOMIT aganTyrThCs 110
CY4acHHX yMOB, BITKPHBAIOYM HOBI MOXKJIMBOCTI T 0i3-
HECy y I00aIbHIA IU(POBIi eKoCHCTEeMI.

SIKII0 mpoaHai3yBaTH €BOJIIOLII0 PO3BUTKY adimiar-
HOTO MapKeTHHTY, MO)KHA BH3HAUUTH XapaKTEPHI O3HAKU
PO3BUTKY IHCTPYMEHTIB a(iIiaTHOTO MAapKeTHHTY, IO
HOB’3aHO 13 IIBUJIKHUM PO3BUTKOM IHTEPHET-TEXHOJIOTIH.
PesynsraTtn 115010 aHATI3Y HaBeneHi y Taom. 1.

Ha ocHOBI mpoBeieHOTO aHaJi3y eTamiB PO3BUTKY adi-
JaTHOTO MapKeTHHTY, IO TICHO IOB'S3aHI 3 €BOJIOLIEI0
IHTEPHET-TEXHOJIOT1H, MOXXKHA CIPOTHO3YBaTH IOJAJIBIII
TEHJICHIIIT y it cepi.

3 posBurkoM mty4Horo intenekry (II), Grokueiiny,
Web 3.0, 5G Ta inTerparii HOBUX (PPOBHUX IHCTPYMEHTIB
apimiaTHIA MapKeTHHT MPOJOBXKYBAaTHME PO3IINPIOBATH
CBOI MOKJIMBOCTI, aji¢ BOQHOYAC 3ITKHETHCS 3 HU3KOIO
BUKJIMKIB.

Tak inTerpanis Web 3.0 ta OiokuciiHYy TO3BOJATH
NapTHEPCBKMM IIPOrpamMaM CTaTd OiIbII  MPO30PUMHU
3aBIJKA BHUKOPUCTAHHIO OnokdeiiHy. CMapT-KOHTPaKTH
3a0e3neyars aBTOMATHYHE BUKOHAHHS Yrof, WO YCYHE
HEOOXIHICTh y MocepeaHnKax. TexHosoril OJoKIeHHY
TaKOX J03BOJIATh YHUKHYTH HIaXpaicTBa, OCKIJIBKH JaHi
PO TpaH3aKuii OyyTh MyOMiYHIMHI i HE3MIHHUMHU.

Incrpymentu Il  mosBomsate adimiaram CcTBOpIO-
BaTH mie OUTBII TEPCOHANI30BAaHWNA 1 PENIEBAaHTHUI KOH-
TEHT, aJJallTOBaHUI 10 KOHKpeTHOi aymutopii. Taxoxx I
HaJlaCTh MOXKJIMBICTh IPOTHO3YBATH TOBEIIHKY KOPHUCTY-
BayiB, 10 J03BOJIUTH HAJALITOBYBAaTH PEKIaMy 3 MaKCH-
MaJIbHOIO €()eKTUBHICTIO, a HOTO IHTErparis B IapTHEPChKI
IaTOpMHU 3a0€3MEUUTh ABTOMATHYHHUIA BUOIp ONTHMAIh-
HUX TIPOAYKTIB s TpocyBaHHS. [HcTpymenTH Ha 0asi
6mokueiiny Ta LI 103BONATH BiICTEKYBAaTH KOXKEH €Tarl
HIISIXY KJTI€HTA BiJ| MIEPIIOro KOHTAKTY JI0 MOKYIKH uepe3
pi3Hi kaHamu (MOOIUTBHI TMPUCTPOI, COLIaNbHI MEpexi,
BeO-caliTh).

AdimiaTHUI MapKeTHHT MOXXe MPOHUKHYTH ¥ VR/AR
CepeZIOBHUINa, TMPOIMOHYIOYN IHTEPAaKTHBHI JIEMOHCTpaii
MPOIYKTIB Ta MOCIYT. BipTyanbHi Mara3uHu, iHTETpOBaHi
3 HAPTHEPCHKUMHU [TOCUIIAHHSMH, CTAaHYTh HOBUM KaHAJIOM
3aJTy4CHHS KJIIEHTIB.

3 nosiBoto 6G TEXHOJIOTH 3'SIBISITHCS HOBI MOYKIIMBOCTI
JUTS 1Ie NIBUJIIOL TOCTABKM KOHTEHTY Ta IHTerpalii B HOBI
MOOLTBHI CepeIOBHINA, HAIPUKIIAL, IHTEPAKTHBHI JTOATKH
a0bo reiiMidikoBaHi MIaTHOPMHU.

BucHoBkH. AdiniaTHUH MapKeTHHI € OJHUM 13 Haii-
O1ITbII THYYKHX, €KOHOMIYHO €(DEKTHBHUX 1 pPe3ysIbTaTHB-
HUX IHCTPYMEHTIB Cy4YacHOro IH(POBOro MapKETHHTY.
Horo VHIKaJIbHa 0COOIHMBICT MOJISATAE Y MOIEII B3a€MOIT,
mo 0asyerscs Ha orutati 3a pesyasrar (CPA, CPS, CPL),
sIKa JTO3BOJISIE€ KOMITaHiIM MiHIMi3yBaTH PHU3HKH, a TTApTHE-
paM - OTpUMYBaTH BUHATOPOJY 32 KOHKPETHI JOCSTHEHHS,
TaKi SIK MPOJIaKi YU 3aTy4ECHHS HOBUX KIIIEHTIB.

EBomtoniist  adinmiaTHOro MapKeTHHTY HEPO3PUBHO
NOB'sI3aHA 3 PO3BUTKOM iHTEpHET-TexHojoriil. Ha mouvar-
KOBHX €Tarax HOTo PO3BUTOK OyB OOMEXEHHUIl MPOCTUMH
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Tabmuus 1
IopiBHsIILHA Ta0INUA eTaNmiB eBoJIIOLIl adimiaTHOro MapKeTHHTY
XapaKTepuCTHKHU I eran II eran III eran IV eran
. Be6-caiiTu, [TapTHEpChKi . . . IHTerpoBani OaratokaHasbHi
Kurouosi CorianbHi Mepexi, N
€JIEKTPOHHA waThopmu, L w1aTGopmMu, OJIOKUEliH,
miaargopmMu . MOOLIbHI J0/IaTKH . .
romira TIOUTYKOBi CHCTEMHU aBTOMATH30BaHI CepPBiCH
SEO, PPC, TudmroeHcep- . .
. Bbanepna pexiama, . LITy4yHuUil 1HTENEKT,
OcHoBHi ; - Google Analytics, | MapKeTHHT, . . .
. TPEKIHT KJIKI . . ABTOMATH30BaH1 aHAJITHYHI
iHCTpYMeHTH . TapreToBaHa BiZIGOKOHTEHT, MOOiTbHA o
yepe3 cookies cUcTeMH, OJIOKYEHH
pexiama pexiaMa
. [ToBHa aBTOMAaTH3aIis IPOLIECIB
. . ABTOMaTH30BaH1 . . .
ABTOMaTH3aNLis Bincyrus YacrkoBa TPEKIHTY, aHai3y Tpadiky,
CRM-cucremu
re”epariii KoHTeHTy uepes 111
.. 3anpoBaHKeHHS YnockoHaleHa .
MinimanbHa, poBal . A0C Buxopucranus LI mst anamizy
. . L Google Analytics, |aHamiTHKa, .
Poab anamituku TPEKIHT KIIIKiB > . N BEJIUKHUX OOCSITiB TaHUX,
. aHaJliThKa Tpadiky | MyJbTUKaHAIbHUN . N
yepe3 cookies - . MIPO30PICTh 3aBASAKH OJOKYCHHY
Ta KOHBEpCiit TPEKiHT
3pocranHs poii . IHTerpais 3 couianbHUMU
. P P KirouoBa induroencepu patl 5
Posb coniaabHux . wiaThopM, TaKUX iaropmamu gepes Al,
BincyTHs CTa0Th OCHOBHUMH .
Mepex six Facebook, . aBTOMAaTH30BaHI KaMMaHii
. adinmiaramu .
Twitter B peasbHOMY 4Yaci
BincytHicTh . .
Acy Bucoxka Ilepenacuuenns 3aIe)KHICTD Bif
CKJIaTHUX . . . .o .
D koHKypeHuis y SEO | punky iH(moeHcepiB, | TEXHOJOTIH, HeOOXiTHICTh
OCHOBHi BUKJIMKH creTem ta PPC, BiICYTHICTD | CKJIQIHICTh YIPABIiHHS | iHTerpamii OJIOKIeHHy
- 0ararokaHaJbHOTO | OaraTokaHaJIbHUMU ta I qist 30epeskeHHst
00MeKeHICTh . . .
. TPEKIHTY KaMIIaHisIMH KOHKYPEHTOCIIPOMOXKHOCTI
TPEKIHTY
. [lepconanizoBaHMii KOHTEHT,
SEO, PPC, Bineo, koHTeHT P . K
Banepu, TexcroBa . IHTEpPaKTHUBHI OrOJIOLICHHS,
®opmaTH peKkJIaMH TapreToBaHa y coliallbHUX Mepexax, | .
pekaMa BiZICO 3 aBTOMATH30BaHHUMHU
pexama HATUBHA peKJIama .
PEKOMEHIALISIMU
[TouaTtkoBuit . Macoga iHTerpaiisi MOOITbBHUX
. N Pexnama B MOOITBHHX
MobinbHuii . .y PO3BHTOK, matdopm 3aBasku 5G, pO3BUTOK
. BincyrHiit JIOAaTKaxX, Mporpamu .
inTepuer oOMexeHa . MOOUIbHUX pedeparbHuX
. . JIOSUTBHOCTI
THTeTparis porpam
[TomipHuii (3aBIsIKH . MakcumanbHa Ipo30pICTh
. TomiTHe 3pocTaHHs o
. . N Google Analytics ... | 3aBASKM OJIOKYEHHY,
PiBenn npo3opocri | Huzpkuii 3aBJSIKH YJJOCKOHAJICHIH .
Ta NapTHEPCHKUM S MYJIBTHKaHAIBHOMY TPEKIHTY
aHAITITHI
wiaropmam) Ta Al
30iIbIICHHS L.
. . N . MakcumaibHia nepcoHanisanis,
MiHiManbHI MOXJIMBOCTEH Bucoki qoxoqu .
- . aBTOMATH3allisl Ta KOHTPOJIb,
PesyabraTn KoMicii uepes 3apoOITKY 3aBISKN | 3aBISIKH COIIMEPEKaM, .
PR . nigsumienas ROI 3apnskn
nas adiniatis 00MeKeHHS MIapTHEPCHKUM BiZICOKOHTEHTY Ta .
S . PO30pUM 1 e(heKTHUBHIM
TEXHOJIOT1i wiaTopMam ta MOOUIBHUM JI0/1aTKaM ;
SEO MexaHi3MaM

Hoicepeno: pospobneno agmopamu

IHCTpyMEHTaMH, TaKUMH SK OaHepHa peKiama, eJeK-
TpoHHA momTa Ta 0a30Bi TpekiHrosi cucremu. lIpore i3
gacoM IUQPOBI IHHOBAIIT JOKOPIHHO 3MIHWIH IeH 1HCTPY-
MeHT. BrpoBa/pkeHHS TaKUX TEXHOJIOTIH, SIK TOIIyKOBa
ontumizanist (SEO), mnarna peknama (PPC), comianbHi
Mepexi Ta MOOLUIbHI JTOJATKH, JO3BOJUIIO ITiIBUIIUTH
MacmTaboOBaHICTh 1 PE3yNBTaTUBHICT MapTHEPCHKUX
porpam.

CyyacHH eTam PO3BHUTKY ITO3HAYCHHWN BIIPOBAKCH-
HSIM TIEPEJIOBUX TeXHOJIOTIH: mTyuHoro iHtenekty (ILI),
OJIOKUeiHy, MPOrpaMMaTHK-PEKIaMH, a TaKOXK MEepPCIeK-
TUBHHX 1HHOBaMil, Takux sk Web 3.0 ta 6G. I go3Bo-
JIsi€ aBTOMATU3yBaTH CTBOPEHHS MEPCOHAIII30BAHOTO KOH-
TEHTY, aHAIII3yBaTH BEJHKi 0OCATH JaHUX 1 ONTHMIi3yBaTH
pexiaMHi Kammadii. biok4ueliH crmpusie CTBOPEHHIO TIPO-

30pHX 1 3aXMIICHUX MapTHEPCHKUX CHUCTEM, 3MEHIIYIOUN
PU3UKHK IIaxpaifcTBa 1 MiIBUIIYIOYM IOBIpY MK ydJac-
HUKaMH. [HTerpamisi mporpaMMaTHK-pEKJIaMH J03BOJISIE
ABTOMaTU3yBaTH 3aKyIBIIO Ta PO3MIIEHHSI OTOJIONICHb
y pexXHuMi peajbHOro 4acy, MiIBUILYI0YM e(eKTHBHICTh
BUKOPUCTaHHS OIOJKETY.

OpnHak i3 pO3BUTKOM TEXHOJIOTIH 3pocTae i KijabKicTh
BUKIIMKIB. 3aJIe)KHICTh Bl MU(POBHUX ImIaTtdopm i airo-
PUTMIB CTBOPIOE PU3HKH JJISI CTA0LTBHOCTI TAPTHEPCHKUX
nporpaM. [llaxpaiicTBo B pekjlaMHUX Mepekax, MUTaHHS
KOH(1IEHIIHHOCT] JTaHUX Ta NEepeHACHYCHHS PUHKY adi-
JiaTiB — 1€ JIMIIE YacTUHA MPo0IIeM, 3 SKUMH CTUKA€ThCS
raimy3b. BopHowac koMmasii MOBHHHI alanTyBaTHCS [0
IIBUJIKAX 3MiH, BIIPOBAKYIOUM HOBI TEXHOJOTI{ Ta 3a0e3-
MIEYYIOYH TIPO30PICTh 1 HANIHHICTD CBOIX MpOTrpam.
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